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LOGO TELECONFERENCE CALL 1/31
January 31, 2008 3:30 PM
FFEAC Logo Task Force Members Present

Lucia Fishburne, Chair
Jud French (FFEAC Non-Member)

FFEAC Logo Task Force Members not Present

Liz Morgan (FFEAC Non-Member)
FFEAC Members Present

Katie Waters

Charlene Closshey

Michelle Marx

Office of Film & Entertainment Present

Paul Sirmons (Florida State Film Commissioner)
Susan Simms (OFE Los Angeles Liaison)
Sharon Jacobs (Production Coordinator)

Niki Welge (Marketing/Communications Coordinator)

Frank Andrews (Executive Assistant to the Commissioner)

Members of the Public Present
Alec Colley

John Dussling

Lucia Fishburne called the meeting to order at 3:34 PM. 

The purpose of the meeting was to discuss the creation of a logo for incentivized productions to include in their end credits, representing Florida, the OFE, and the OFE’s branded website, FilminFlorida.com.
Before the meeting was held, each FFEAC and Task Force member was given the following handouts: 

Logo Creation Task Force Backgrounder

1/31/08

Excerpted Statutory Language  from:  FS 288.1254
 (3) (g)  The Office of Film and Entertainment shall ensure that, as a condition of receiving incentive funding under this section, marketing materials promoting this state as a tourist destination or film and entertainment production destination are included, when appropriate, at no cost to the state, which must, at a minimum, include placement in the end credits of a "Filmed in Florida" logo with size and placement commensurate to other logos included in the end credits or, if no logos are used, the statement "Filmed in Florida using Florida's Entertainment Industry Financial Incentive," or a similar statement approved by the Office of Film and Entertainment before such placement. The Office of Film and Entertainment shall develop a "Filmed in Florida" logo and supply it for the purposes specified in this paragraph. 

Current Status:
· What have productions receiving the film incentive been doing?

· What are other states doing? (see examples from NY)

Discussion points:

-- This is an opportunity to leverage Florida’s investment in incentivized productions toward promoting Florida in general as a tourist destination and specifically as a location state for future film/TV productions. 

-- Do we agree the shape of the state is quickly and easily identifiable, and should be part of any logo?

-- How realistic is it to require that the size and placement of our logo/message be “commensurate to other logos included in the end credits”?

-- What barriers or other considerations are there?

-- Black is the most frequently used background color for end credits – our logo or message must be able to stand out against a black background.  Print color is almost always white.

-- What can we do right now to swiftly meet this statutory requirement?

-- In the long term, how do we differentiate (if we need to) for:

· Digital Media Projects?

· Indie Florida Filmmaker Queue Projects?

· Commercials or Music Videos?

· TV shows or series?

· How can we develop a ‘Making It In Florida’ video (or a ‘Visit Florida’-themed video) that could be included on the ‘Bonus Features’ of a DVD.

During the meeting, multiple possibilities for a logo were discussed. Visuals of the logos considered are included here: 

[image: image1.jpg]



*provided by Todd Thompson
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*current branded image of the OFE and its website.
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*provided by Todd Thompson
Also included were examples of what other state’s incentive programs have adopted as their branded image/logo:
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*from the NY film commission website
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*from New York State website.

After discussing the samples above, members of the Task Force, the OFE, and FFEAC present decided that the image of the state of Florida should be included as a predominant part of the Incentive Program Logo. They also agreed that the existing ‘filminflorida.com’ logo is a branded image, and should be included as part of the new logo’s design.  

It was decided that further deliberation was required. Lucia Fishburne, chair of the Logo Task Force asked to set up another meeting as soon as possible in order to finalize the design in time for current projects to include in their end credits as statutorily required by the state of Florida. 

The Meeting was adjourned at 4:28 AM.  

