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Office of Film and Entertainment (OFE)
Who Are We?

e Created July 1, 1999

 Housed within the Office of Tourism, Trade, and
Economic Development

 Purpose:

— Market and promote the use of Florida as a location
for production

— Develop and sustain the workforce and infrastructure
for film and entertainment production

— Provide services to the entertainment industry
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What Does the OFE Do?

« Serve as a single point of entry for productions
— 54 local film liaisons
— Client services and lead development

— Approve sales tax exemption applications for entertainment
Industry production companies

« State-level promotion, outreach, advertising
— National and international industry publications
— Key trade shows and events

 Support educational and professional development
activities
— Panels, seminars at local film festivals, local film office and
association events, programs at educational institutions

« Administer Florida’s entertainment industry financial
Incentive program
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Production Incentives — What’s the Deal?

« Offered in 43 states
* Impact production’s bottom line

e Can be transferable tax credits, refundable tax
credits, cash rebates or grants

« Some state's incentives are capped others are
not

« Some provide incentives for out-of-state
workforce

« Some provide up-front financing

« ROIl/fiscal Impact — varies from state to state
depending on program, tax environment, etc.
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State Incentive Comparisons

STATE INCENTIVE TYPE AMOUNT APPLIED TOWARDS CAP
Florida Cash Rebate 15-22% N/A $10.8 million
California Transferable Tax Credit 20-25% Income, Sales and Use Taxes $100 million
Connecticut Transferable Tax Credit 10-30% Corporate Business Tax None
Georgia Transferable Tax Credit 20-30% Income Tax None
Louisiana Transferable Tax Credit 30-35% Income Tax None

Refundable or Transferable

Massachusetts Tax Credit 25% Income Tax None
Michigan Refundable Tax Credit 40-42% Income Tax or Business Tax None
New Mexico Refundable Tax Credit 25% Income Tax None
New York Refundable Tax Credit 30-35% Income Tax $350 million
Texas Cash Rebate 5-29.25% N/A $62 million
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State Digital Media Incentive Comparisons

State Percent Type 2009 Cap
Connecticut Up to 30% Transferable Tax Credit None
Florida 10% Cash Rebate $10,800,000
Georgia Up to 38% Transferable Tax Credit, Sales & Use Tax None
Exemption, and Animated State Logo
Insertion Incentive
Hawaii 15-20% Refundable Tax Credit None
Louisiana Up to 30% Transferable Tax Credit None
Maine Up to 12% Income Tax Rebate and Credit Certificate None
Massachusetts 25% Direct rebate or Transferable Tax Credit Option | None
New Jersey 20% Transferable Tax Credit None
New Mexico 25% Tax Rebate None
Rhode Island 25% Transferable Tax Credit None
Texas 5-29% Cash Rebate and Sales Tax Exemptions None
Wisconsin 15 - 25% Investment Tax Credit, Sales & Use Tax None
Exemptions, Refundable Tax Credit,
State Income Tax Credit
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What is Florida’s Entertainment Industry
Financial Incentive Program?

« 15 - 22% Cash Rebate for Qualified Florida expenditures —
Florida workers, Florida vendors

* Productions apply; are qualified and must be certified prior
to principal photography start date

« Specific spending thresholds

* 50% or more workers must be Florida residents

* Rebate only on 15t $400,000 of any individual wage
« $8 million per production rebate cap

 Digital media production rebated only on wages at 10%;
$300,000 threshold; $1 million per project cap
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Florida’s Entertainment Industry
Financial Incentive Program
Five Year Summary

First funded in FY2004/2005

$42.8 million in total state investment
over 5 years

— 30,476 jobs provided to Floridians

— $175 million spent on Florida wages

— $113 million spent with Florida vendors

Direct ROl = $6.75 to $1 (no multiplier)
78,993 hotel room nights
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The Numbers....

Total Incentive Total FL Est # Hotel

Fiscal Producti | Reimbursement Qualified Total Total FL Room

Year Appropriation | ons Amount Spend Jobs | Wages Nights ROI
2004/2005 $2,450,000 4 $2,405,316 $16,467,848 939 $9,123,199 5,382 6.85:1
2005/2006 $10,000,000 15 $5,648,898 $39,419,261 4,027 $20,629,218 13,632 7:1
2006/2007 $20,000,000 22 $8,055,516 $58,823,460 3,803 $34,466,039 16,800 7.3:1
2007/2008 * $25,000,000 53 $18,027,613 $118,361,848 | 15,273 | $73,386,145 36,556 6.56:1
2008/2009 $4,799,929 29 $8,586,041 $55,336,270 6,434 $37,320,813 6,623 6.44:1

Totals $62,249,929 123 $42,723,384 $288,408,687 | 30,476 | $174,925,414 78,993 6.75:1
NOTES:

*FY2007/2008 unused funds at year end carried over and added to FY 2008/2009 appropriation
resulting in $11,727,959 total funds available. This was a one-time event.
*FY2008/2009 totals include nine FY2007/2008 projects that carried over into FY2008/2009
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Why Should Florida Attract and Retain
this Industry?

« $17.9 billion in 2007 GSP (Florida’s Gross State Product)

Increase of 13% from 2003
Represents 2.4 percent of the total state GSP

« 207,800 jobs (direct and indirect)
 $8.5 billion in personal income
« $498 million in tax revenue to Florida

« For every $1 spent by a production within Florida, the state
sees an additional 95 cents in impact (1.95 multiplier)

« $29 billion total fiscal impact

* Projected potential job growth
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Florida’s Film and Entertainment Industry
Infrastructure*

« 57 Soundstages

8 Backlots

« 55 Grip & Electric providers

« 17 Grip & Electric sales

* 7 Underwater Grip & Electric providers
« 12 Underwater Camera providers
« 21 Grip Truck providers

« 24 Crane providers

« 38 HD Equipment providers

« 39 Camera Boat providers

98 Editing/Audio Post providers

« 88 Post Production Services

* From the 2009 Film Florida Production Guide 1
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Florida’s Film and Entertainment Industry
Infrastructure — Our Future Workforce

* 96 different institutions that offer
film/entertainment related degree
programs in FL

* In 2006 more than 8,000 individuals in FL
graduated from one of the programs
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Florida Industry Cluster Growth
Comparison 2008 - 2018

Florida Cluster Name 2008 Jobs 2018 Jobs Growth Growth %
Biomedical/Biotechnical (Life Sciences) 733,150 871,143 137,993 19%
Defense & Security 298,008 351,204 53,196 18%
Energy (Fossil & Renewable) 476,058 513,792 37,734 8%
Information Technology & Telecommunications 368,386 390,472 22,086 6%
Film and Entertainment 101,263 121,598 20,335 20%
Transportation Equipment Manufacturing 44,514 46,778 2,264 5%
Fabricated Metal Product Manufacturing 41,690 43,730 2,039 5%
Machinery Manufacturing 26,822 27,061 239 1%
Computer & Electronic Product Manufacturing 49,182 45,477 -3,706 -8%

Source: EMSI Complete Employment - Spring 2008 Release v. 2
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Bottom Line...

Productions want to come to Florida now

We have the infrastructure and the crew base to
Immediately support production— no shovels
needed

More production in the state means more jobs
and more revenues for businesses across many
Industry sectors and for the state

Productions don’t operate on the state fiscal
year calendar

We need an adequately funded multi-year
program (non-reversion of funds or a tax credit)
to maintain continuity and keep productions

coming , . 2
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DEMI MOORE

G.I. JANE

Owen Wilson  Jennifer Aniston

Marley & Me

THIS CHRISTMAS, HEEL THE LOVE.

All she ever wanted was a little credit...

PETER FONDA

S0P

ULEE’S GOLD

Thank You

Lucia Fishburne
lucia.fishburne@myflorida.com
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